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Graduate Program Survey

Doshisha’s Global MBA Program (GMBA) is planning to change status to that of an
independent academic program (“senko”) within Doshisha Business School from April
2014. For this reason, we would like to conduct this survey to assess student interest
and get student feedback about graduate programs at Doshisha University. Please see
the reverse side for more information about the Global MBA Program (which will be
formally renamed the Global Business and Management Studies Program). We kindly
appreciate your cooperation. Please submit this survey to the person in charge or to the

office of your respective department.

Please circle your responses.

Q1. When did you enroll in your current program?

A) 2011 B) 2012 C) 2013

Q2. Which department do you currently belong to?

A) Department of B) Department of C) Department of Law
Literature Sociology

D) Department of E) Department of F) Department of Political Science
Economics Commerce

Q3. Do you plan on pursuing a graduate program after graduation?

A) Yes B) Have not decided C) No

Q4. If you answered A or B, what graduate programs are you interested in pursuing?
(You may select more than one answer.)

Doshisha University
A) Graduate School of Business B) Graduate School of Literature C) Graduate School of Sociology

(Global MBA Program)

D) Graduate School of Law E) Graduate School of Economics F) Graduate School of Commerce
G) Graduate School of Policy and Management H) Other graduate programs within Doshisha
University

I) Different university



Q5. What characteristics appeals to you most about the Global MBA Program? (You may

circle more than one.)

A) Being able to gain an understanding of management and apply it to the real world.

B) Being able to gain an understanding of different cultures and communicate with
different people from around the world.

C) Being able to provide leadership in the area of social, cultural, and environmental
issues.

D) Being able to get a degree in an English program.

Q6. Which focus area interests you the most in the Global MBA program?

A) Business in Asia B) Green Business C) Culture and Creativity

Q7. What are your plans for after you receive your Masters degree?
A) Pursue a Ph.D. degree B) Education Research C) Work in the private sector
D) Work in the public sector (e.g., government or an E) Other

NPO)

Q8. Please describe your goals or topics you would like to study in Doshisha’s graduate
programs. You may also write down any feedback you have regarding Doshisha’s current

graduate programs.




Doshisha Business School

Global MBA Program

Outline

The Doshisha GMBA Program is a 2-year, international MBA (Masters of Business
Administration), delivered entirely in English. Program features include an
international student body (the 2012 entering class has 28 students from 15 different
countries and a 50-50 gender split); an emphasis on the social responsibility of business;
a flexible curriculum; opportunities to study Japanese and take some Japanese MBA
courses; overseas exchange study options; and a first-class, experienced, engaged, and
friendly faculty. In addition to providing a solid foundation in the basic business subjects,

the GMBA has the following three “focus areas”:

1. Business in Asia

Asia is not only the most dynamic region of the world economy, it is also a mosaic—of
traditional and modern, of diverse histories, geography, cultures, political systems, and
business practices. To succeed in Asia—as a company, NGO, or businessperson—you
must understand these various differences and dynamics and know how to navigate

them. GMBA Business in Asia courses teach you to do this.

2. Green Business

There is no question that the number one challenge facing humanity today is preserving
the health of our planet, and that business has a huge role to play in doing that. GMBA
Green Business courses and projects provide students with a solid foundation in the
theory and practice of managing firms in a sustainable way, including increasing energy
efficiency, reducing waste, managing the environmental impact of business, and finding

ways to promote sustainability in all aspects of a company’s operations.

3. Culture and Creativity

Cultural and creative industries—ranging from anime, music, video games and film to
fashion, publishing, visual arts and cultural tourism—are among the fastest growing
sectors in today’s knowledge economy. And Japanese popular culture in particular is not
just big business, it’s a form of “soft power” that brings the world closer together. More
broadly, creativity and innovation are increasingly demanded of both individuals and

companies in today’s fast-moving and competitive business environment.

Degree: Master of Business Administration (MBA)
Tuition: 1st year — 901,000 yen 2nrd year — 651,000 yen
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