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Critical and Analytical Thinking 2 Master Thesis and Research Project 1 2
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{Perspectives subjects> {Perspectives subjects>
Business and Society in the Global Context 2 Responsible Leadership in the Global Context 2
<{Foundation subjects>
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Marketing 2 Global Intensive Subject 1 2
Finance 2 Global Intensive Subject 3 2
People and Organizations 2
Business Economics 2 |QEETNNERSRER s
Strategic Management 2 <{Business in Asia>
Operations Management 2 Understanding Japanese Corporations 2
Operations Management in Asia 2
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Master Thesis and Research Project II 2 Master Thesis and Research Project III 2
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<Business in Asia> i
Japanese Business Practices 2
Marketing in Asia 2
Human Resource Management in Asia 2
Investment in Asia 2
{Advanced Management>
Strategic Management for Innovation and Change 2
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